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5 B < % : Marketing is an organizational function and a set of processes for creating, communicating
and delivering value to customers and for managing customer relationships in ways that benefit the
organization and its stakeholders.

6 B < % : The sum total of planning and executing processes the government applies to cause
marketing exchanges with social actors enabling both parties to reach their objectives, by developing
and offering acceptable policy instruments and by demanding specific types of social behavior and
other reciprocations from social actors.
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